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INNOTOUR
 is in the air! 
WWW.INNOTOUR.COM
No tourism future without innovation. Attractiveness, sustainability, competitiveness d
e
pends on pioneering changes in products, processes, marketing etc. 
INNOTOUR
 is a WEB 2.0 platform for education, research and business development in tou
r
ism. It 
is dedicated to
 innovation. 
INNOTOUR
 is an experimental meeting place for academics, students and enterprises. 
Launched in 2009, 
INNOTOUR
 is based on content cre
ated by the users. 
In a wider perspective, the platform and associated research are considered to be of impo
r
tance for the continuous amendment of innovation and competition policies for the tourism sector a
s well as
 to facilitate international interaction and knowledge dissemination. New educational and scientific collaborative practices 
are
 developed t
o
 build interdiscipli
nary bridges between
 international campuses. 
INNOTOUR
 introduces a culture of creativity that is tole
rant of failure
 in order to encourage students and researchers to question established ideas, to go beyond conventional knowledge
,
 and strive towards originality. 
INNOTOUR
 is an inviting structure open to students, researchers and business users from all over the world. 
J
oins us, share your e
xperience and learn from others!
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Help us to build INNOTOUR – register as a user
Give us your feedback. Assist us in our web 2.0 creation
INNOTOUR
 
is created by Centre for Tourism, Innovation and Culture, University of Southern Denmark.
Contacts:
Associate professor Janne Liburd: 
Liburd@hist.sdu.dk
 
Associate professor and CEO Anne-Mette Hjalager: 
hjalager@advance1.dk
 
Research assistant Bettina Møller Pedersen: 
bem
@
 
hist
.sdu.dk
 
Web developer
 Aine Ni Bhriain: 
aine@sdu.dk
INNOTOUR
 is financed by University of So
uthern Denmark, EU
 and the Danish Mini
s
try of Science, Technology and Innovation
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Are you looking for help or motivation?
Take a look at tests and tools on 
INNOTOUR
: 
Sharpen your imagination. Assess your ideas. 
INNOTOUR
 provides tools, strategies and tec
h
niques you can use to become more innovative. The tools represent a shortcut to innovativ
e
ness by challenging conventional wisdom and routines. 
Try, for example, INNOWHEEL: An assistance to break conventional wisdom or creative blocks. An entertaining creativity tool for everybody who wants to think tourism “outside the box”.
Are you seeking inspiration?
Take a look at the innovation cases on 
INNOTOUR
: 
We are collecting best practice from around the world. Enterprises that changed their products or used technology in new ways. Innovations in delivery methods or marketing strategies. Destinations that shifted the agenda and addressed new customer needs. 
Follow enterprises and destinations through their innovation processes and see what they achieved. Discuss and share. You can also upload your own innovation cases so that others can be challenged and inspired.  
 
See how ‘sBaggers invented a restaurant without waiters.
 
Find out how and why a restaurant in Copenhagen constructed an experience about dining in darkness.
 
Visit the world of design hotels and learn about the strategies of architecture and interior decoration.
And see many other best practice examples…
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INNOTOUR
 consists of activities in 4 principal sections: 
The virtual classroom – the playground for students.
 
Students get access to illustr
a
tive innovation cases, and they can upload their own documentation. Students are expected to be deeply involved in all aspects of the process, and their external social and work relations are integrated as well. The learning exchange consists of r
e
sources such as: creativity tools and innovation tests, access to cases produced by the students themselves and publicly accessible cases that present thought-provoking innovations in tourism with significant learning content. In addition, the students have access to a virtual library of academic resources, re-catalogued to co
n
tain keywords, visual imagery and geo-tagging. The platform will encourage the st
u
dents to collaborate in wikis. All resources invite comments in blogging functions and sharing with students in partner universities and beyond. 
The knowledge accelerator. 
Various representations of knowledge are found in this section, and knowledge comes from student work, but mainly from academic r
e
search. It consists of articles, case studies, conceptual frameworks, data files etc. The site will efficiently link up to other websites and thereby expand the usability and comprehensiveness. Very importantly, some of the resources are also made available as input for enterprises’ innovative activities. The knowledge sources come in many formats – written material, videos, interactive resources, ipod-downloads etc., and as far as possible according to property right in full-text format. It is compiled through inputs from many resources. Contributions are uncensored (but they should adhere to strict ethical principles), and user feedback ensures a push towards a continuous increases in quality and scope. The knowledge resources also consist of industry b
a
rometers and surveys, where data can be recycled in academic research. 
The teachers’ corner. 
INNOTOUR
 creates an environment for the students’ intern
a
tional collaboration. This corner includes WEB 2.0 based materials for the teachers. Sharing is a way of optimizing and innovating the teaching situation and pedagogical approaches for a world of open learning and innovation. 
INNOTOUR
 will include slides, streamed sessions. In fora and wikis teachers can recycle and remix curricula and e-tivities. 
The business links. 
INNOTOUR
 will make resources available for business users and invite enterprises to contribute with advanced cases, and to use the tools and tests. Suppliers for innovative technology for the 
tourism industry will be offered the o
p
portunity to sponsor 
INNOTOUR
 and to present their products. A further vision could be to involve 
INNOTOUR
 in microfinance activities related to tourism in the develo
p
ing world. The business users will be offered participation in e-seminars and they will get access to customer tailored barometer data. 
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